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ACTION PLAN 

Building the Relationship 

 

[Business Name]: _______________________________   Date: ____________ 

 

Building the relationship is all about three things: Reassurance, consistency and flow.  

Use this Action Plan to ensure that each follow-up email series you send contains these basic steps. 
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Tips for Consistency: 

 Even though each new cycle has a different purpose and/or offer, follow the same steps to 

create a routine of signing up or buying 

 Each new cycle should anticipate and provide the best “next step” for your subscriber 

 Use the same template for sales pages  

 Brand your sales pages and Autoresponder messages the same way 

Vary the incentives you use. 
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Practical Exercise 
 

 

1. More information 

Why is your site so valuable that more information in itself will be a powerful incentive? 

 Do you present information no-one else knows? 

 Is your site information as tightly focused as it can be? 

 Have you told your subscriber at least one real “gem” she can use? 

_____________________________________________________ 

_____________________________________________________ 

_____________________________________________________ 

_____________________________________________________ 
 

http://www.clientattractioncode.ca/


 
 

 

Jennifer Henczel | Client Attraction Code www.ClientAttractionCode.ca                                          4 

 

 

 

2. Newsletter 

Why should your subscriber want to invest time in downloading and reading your newsletter 
regularly? 

 Will she receive a valuable gift every month? (E.g. new template; coupon code; 
graphic she can use, etc.) 

 Is your newsletter pleasing to the eye? Offered in both text and HTML formats? Does 
it contain the latest niche news—including changes, product tips, how-to instruction 
and more? 

 Will your newsletter be paid or free? 

_____________________________________________________ 

_____________________________________________________ 

_____________________________________________________ 

 

3. Email mini-course 

Is your email mini-course absolutely irresistible to your subscriber? 

 Does it supplement the product she has downloaded, enabling her to understand the 
niche better or use the product more effectively? 

 Will you inform her she will receive your mini-course, starting in __ days, as a bonus… 
or does she have to sign up for it? 

 Does each mini-course segment deal with one simple but powerful step or tip? 

_____________________________________________________ 

_____________________________________________________ 
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_____________________________________________________ 

 

 
 
 

4. Free offer 

Have you considered creating another free offer you can present during your first follow-up 
series? 

 Does it supplement or enhance your first product or offer? 

 What will it do for your subscriber, or give her? 

 Why is “free” an advantage here? 

_____________________________________________________ 

_____________________________________________________ 

_____________________________________________________ 

 

5. Paid offer 

Are you ready to create another paid offer for your new subscriber? If so, what type of offer 
will you create? 

 Is your timing consistent with your subscriber’s own pace, as she works her way 
through or uses your original product? 

 Is it a natural step in your sales funnel, to keep your subscriber engaged? 

 Will it make her want more – even if it is an upsell? 

_____________________________________________________ 
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_____________________________________________________ 

_____________________________________________________ 

 

HAVE YOU CREATED THE MOST IMPORTANT EMAIL SERIES OF ALL— 
ONE TO RECRUIT AFFILIATES? 
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I hope you find this guide useful. Here are some other resources that might 

interest you:  

Interested in my Client Attraction Code Mastermind? Contact me 

 

Interested in my online programs for learning on your own time?  

www.ConnectNowAcademy.com  

 

Join my affiliate program to receive 30% commission 

www.ConnectNowAcademy.com  

 

Join my membership, get a directory listing, and access my Learning Lounge:  

www.CNBN.ca 

 

Subscribe to get more great gifts CLICK HERE 

 

Let’s connect!  

Facebook:  https://www.facebook.com/jennifer.henczel 

Twitter:  https://twitter.com/jhenczel 

Linkedin: https://www.linkedin.com/in/jenniferhenczel 

Instagram: https://www.instagram.com/jhenczel/ 

 

Tell us about your business in the Connect Now Business Network Facebook 

Group:  

https://www.facebook.com/groups/connectnownetwork/ 

http://www.clientattractioncode.ca/
https://www.connectnowbusinessnetwork.com/contact/
http://www.connectnowacademy.com/
http://www.connectnowacademy.com/
http://www.cnbn.ca/
https://www.connectnowbusinessnetwork.com/120-networking-tips/
https://www.facebook.com/groups/connectnownetwork/

